Publicizing Crime Stoppers with New Technology
Crime Stoppers can no longer rely on tradition methods to promote the Crime of the Week or other appeals which have been the life-blood of the program since it was first established by Greg MacAleese in 1976.

Initially pen and paper were used to record tips received anonymously over the telephone and the newly-introduced fax machine allowed information received from tipsters to be transmitted immediately to various units across the department or to Crime Stoppers programs that were springing up at a record rate.

The advent of the computer revolutionized Crime Stoppers and the Internet provided the potential of unlimited resources to promote our crime fighting efforts.

Web sites

Specialized email addresses

Password protected board member area
Facebook 

Flickr

Text Messaging

Twitter

YouTube

Email delivery

Electronic newsletter

Traditional media outlets – Newspapers, Radio, Television

Non-traditional media – 

Advertising circulars, web information sites, campus media, ethnic publications, community bulletins, transit advertising, newspaper box panels, mall public address systems, billboards, and the list goes on.
Never overlook an opportunity
Always look for inventive and unique ways to promote Crime Stoppers. Think outside the box and be a trendsetter. Crime Stoppers began as a reinvigoration of old fashioned police work and today is listed with fingerprinting and DNA as one of the three top innovations in modern day policing.
The Crime of the Week shouldn’t be the only message from Crime Stoppers. You should highlight successes when possible; issue news releases to take advantage of special occasions such as Fire Prevention Week and other dates where crime concerns can be emphasized and promote Crime Stoppers at various times such as spring time flooding, Halloween and Christmas when safety issues can be stressed.
Look for partners who have excess dollars to assist with your promotion campaigns such as the local Safety Council, MADD, anti-smoking groups, various advocacy organizations and even the brewers and distillers who are always trying to get a positive message regarding responsibility and staying safe.

Link up with the local Humane Society to combat animal abuse and promote Crime Stoppers through messages on their pamphlets, newsletters and decals on their vehicles. It’s quite possible you’ll get more publicity from the media talking about animal welfare than when you issue an appeal to catch a killer.
Always be on the lookout for a positive news story to promote Crime Stoppers. Has one of your board members done something out of the ordinary; has a police officer assisted Crime Stoppers in an unusual way; is there a school that has done something outstanding to help Crime Stoppers or is there someone in the community who turned to Crime Stoppers not to give a tip but to request assistance from the organization in a totally different vein. 

You must also remember that times are now tough and the media outlets that have freely assisted with publicity in the past can use your help. Ask the newspaper to produce a supplement so they can gain advertising revenue while promoting Crime Stoppers. Encourage real estate companies and other businesses to promote Crime Stoppers in their regular advertising and remind people they live in a safer community because of programs such as Crime Stoppers. And don’t forget to promote the media outlets that have supported you through the years by linking to them on your web site and acknowledging them in public presentations.
Brainstorm with the board and others to see what ideas you come up with the promote Crime Stoppers. Enlist the assistance of students in your local high school and community colleges to develop advertising campaigns. (A good method of measuring the success of a campaign aimed at youth is to have adults hating it.) 
Develop shoplifting posters. Put signs in bars encouraging people to Call Crime Stoppers. Get your pamphlets in all public areas, including shopping malls, community centers, police stations, sports facilities, local churches, libraries and grocery stores. Make use of internal publications at companies. Put a Crime Stoppers message on business cards used by local police officers. 

Target your message to seniors and utilize Crime Stoppers Month in January to promote your program and thank all those who have assisted in making it a household name.
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