Light The Dark Campaign 2013

 
In 2013, the Light The Dark Campaign will unite celebrities, businesses, activists, the faith-based community, scholars, consumers, students, and every human trafficking organization on the planet for a week-long campaign to end human trafficking and modern-day slavery. The world will unite in one voice in 2013. We will all stand together as say enough with slavery.
 
Is this possible? 
Absolutely - Organizations, leaders, activists, and concerned citizens all over the world have already signed up.
 
Sponsorship?  
The Light The Dark Campaign is sponsored by Phoster Candles - a brand of specialty candles hand-crafted using sustainable ingredients produced by men and women in some of the world’s most impoverished nations; and other businesses.
 
Why should you join? 
Together, we can do more in one week to end human trafficking than any single organization can achieve in a lifetime.  In addition, your organization will receive a portion of the profits for every Light The Dark Toolkit purchased through our website in your name, and your logo and information will appear on the Light The Dark Campaign website.
 
Benefits & Responsibilities

Aside from the benefit of aligning yourself with scores of other organizations, literally, from across the planet, to end human trafficking; Light the Dark will make available for purchase action toolkits. These toolkits will include downloadable posters, fact & figures, t-shirts, and candles for candle light vigils. Every person or group purchasing a toolkit will have the ability to choose which partnering organizations they would like the profits from that toolkit to benefit. This means that you will receive the profits from every person purchasing a toolkit in your name. 
The potential revenue your organization makes from this campaign is directly proportionate to your willingness to promote your participation. An organization, like yours, which has such a large audience and high participation on an average basis, is likely to generate a significant amount of funds.

The benefit of joining this campaign, is that, scores of people, from around the globe – people who generally would not give to your organization, or any human trafficking organization in general - will end up participating in the Light the Dark Week through their schools, church groups, and community organizations. You will have the ability to reach persons you normally would not, and expand your audience. 

Your responsibilities as a participating organization would include marketing your participation (we place no restrictions on your ideas and ability to market), encouraging your current audience to participate and plan Light the Dark week activities, following Light the Dark on twitter, and if you are willing, offering us materials (posters or pdf documents specifically with Human Trafficking information) for us to make available in the action toolkits.
The idea is that the Light the Dark website, with you and other organizations, will be THE website for the average person to turn to, to learn the who, what, when, and where of human trafficking in 2013. 

Ambassadors

Light the Dark is currently signing on celebrities and persons of significant influence to spread the word about Light the Dark. We currently have confirmed:

York Shackleton (Professional Snowboarder, creator of Groove Snowboards, Owner of Endurance Pictures)
Josh Sussman (Actor, GLEE, Wizards of Waverly Palace, Warren the Ape)

Cooper Harris (Actress, Amy Alyson Fans, SyFy Channel)

Deborah Henry (Author, The Whipping Club)

Margaret M. Ussery (Model, Actress, Atlanta Falcons Cheerleader)

Stacey Eastman (Owner Pulse Management, Modeling and Extreme Sports)

Gregory Pitts (Award-winning Artist, Producer)

Tentatively (Following ambassadors will be secured within the next few weeks)
Charlie Blackmon (Major League Baseball Player, CO Rockies)

AJ Jenkins (NFL player, San Francisco 49ers)

Mike Peralta (Recording Artist)

Tribble Reese (Reality TV Star)

Shaun White (Professional Snowboarder)

DJ B Real (Recording Artist, Cypress Hill)

Tisho Robinson (Owner of LuxLife & Luxury Tickers)

Coy Wire (Retired NFL, Atlanta Falcons)

More ambassadors sign on every week, and as the campaign grows, we expect the level of ambassadors to grow exponentially.
We also know that every organization, including yours, has celebrities and people of significant influence that have become representatives of the organization. If you have persons who currently or have represented you in the past, we welcome them as ambassadors for Light the Dark on your organization’s behalf.
Participating Organizations

The following organizations have officially signed on to the campaign:

SurvivorsConnect

The following organizations are presenting Light the Dark to their boards, or we are in communication within the next few weeks:

A21 Campaign

ChildRescue

Abolition International

TrafficJam

CAN International

3n1Men

Forsaken Generation
Artist 4 Freedom

International Justice Mission

SAFE Girls

Partnerships for Global Impact

Renewal Forum

CAFTEY

Best Stop Trafficking
AIDInc

Flight Slavery Now

The Wellhouse

The Hope House

Ionescu International

Stop Slavery 2012

SAFE Girls

As with the ambassadors, we expect the list of participating organizations to grow exponentially within the coming months. 

Press

White Jean PR will facilitate all the PR and celebrity management of Light the Dark in the US.

Approach Media will facilitate all the PR and celebrity management of Light the Dark in India.

Currently recruiting PR for various countries.

Again, this campaign will be unlike anything the world has seen. It is the first of its kind to unite every major player towards the goal of ending human trafficking. One voice. One week. World Change.
You have done incredible work in the fight to end human trafficking and we would love for you to join our 2013 Light The Dark Campaign. 
 
Please contact Jenny Blakey at lightthedarkcampaign@gmail.com or 360-561-7501 to sign up, or if you have any questions and/or would like any additional information.
 
Thank you for considering our proposal and I hope to hear from you soon!   
 
 
