CONCERNS OF BOARD OF DIRECTORS 
· Who is the person or organization that wants us to advertise and manage their reward?
· Are the terms of the reward offer consistent with the terms of our reward offers?   If not, will it create confusion or problems?

· Is the supplemental reward money in hand, or it is simply a promise or “pledged” money which may or may not be available?

· What are our responsibilities in managing the reward, and are the volunteers of our organization up to the task?

· Is our tip handling center capable of handling communications on the supplemental reward?

· Do we have insurance coverage if we are named as a party defendant if the supplemental reward is not paid to a claimant who files a civil suit for breach of contract?

· Are we violating any state or federal tax laws if we simply run a third party’s reward through our bank account?
· Will the larger reward give the impression that some crime victims are more important than others?
· Will the larger reward drive-up the cost of information in future cases?

· What kind of contracts or Memoranda of Understanding will be need if we help facilitate this other reward?

· Will other Crime Stoppers type organizations be adversely impacted by the size of this reward?
· Will the general public think that we have enough money and that we no longer need charitable donations based upon the size of the third party reward we are facilitating?

